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Do you picture yourself “making it big,” but you
aren’t sure what that means for you? Coming from one
student to another—become an intern! Internships are
great opportunities for you to experience the real world,
test the waters in that field, and see if this is a career path
that is best fit for your future. Not only are you experiencing working-life first hand, you are also learning from
people who have been in your position and have gone on
to become employees in that field.
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Here at Saint Joseph’s University, within our own Economics Department, there is a
large list of companies that seek to have our Economics majors and minors. There is also a
class lead by Dr. Bookman during the summer, fall, and spring semesters, in which students
are given the opportunity to gain experience in the workplace while also receiving class credits. Not every major is offered this opportunity, so seeing that we do, we highly recommend
that everyone takes at least one semester to dive into the working world and utilize this internship class and experience.

A few examples of businesses that have worked well with our Economics Department over the years are: US Department of Labor, IMA Consulting, Profugo, AXA, Morgan Stanley, and many
more. The work experiences that students have gained with these businesses include: working with inflation,
working with unemployment, economic development, and financial planning. Each job and experience varies, but
every single internship that is offered will help students to gain knowledge and networking skills that they could
not get from the classroom alone.
If any student is interested, please reach out to Dr. Bookman (mbookman@sju.edu) and she will be able to help you with
your process of finding an internship and preparing you for the
journey ahead.
-Kelsey Lazicki ‘16

Irrational Behavior and the Apple iPhone 6
Headline: “APPLE RELEASES NEWEST, BIGGEST, THINNEST iPhone EVER, AND A WATCH!”
Aside from the addition of the watch, this announcement
could be ripped straight from any news page regarding an upcoming
iPhone since 2008. The recent trend of tech companies producing
the world’s thinnest and most breakable devices has sent the market
down a worrying path. One has to wonder where we’re headed with
all of these “innovations.” From the looks of it, the iPhone 10 might
as well be a piece of glass that is too big to fit into your pocket, easily
breakable, and too cumbersome to take anywhere. That being said,
this is not a pro-PC rant about how Apple is the evil empire with
overpriced second rate products—other companies are producing the
same things. Instead, this is a reminder that it’s all business in the
end, and, as consumers, we should be aware and bothered by this apparent exploitation of our irrational spending, which begs the question: is it truly irrational?
Over a year ago, my family bought a new Macbook Pro. As we opened up the package and inspected the
laptop, my mother asked me where the CD slot was. I was shocked to find that there was none to be found. It’s
the way of the future says Apple. We are moving away from physical discs and into the world of digital downloads;
CD’s have become obsolete! While I cannot deny this progression, it certainly was an unnecessary omission.
There have also been rumors regarding a switch from the universal 3.5 mm headphone ports to lightning bolt
jacks in the iPhone 6. This move would have rendered all current headphones incompatible with Apple products
and thus obsolete. That is a scary word. Anything that becomes obsolete demands a shift in the market. In this
case, the shift would be completely and unnecessarily forced by Apple. The reason for such a move is money.
Recent affiliations involving a sum of around three billion dollars between Apple and Beats Headphones ensure
significant profits for both companies, should the new changes be implemented. It hasn’t happened yet, but sooner or later, Apple could cash in on this “update.”
Too many consumers of the newest products are not seeing the real value of the things they are buying. It’s
as if downloading the latest iOS update is a law that is not to be questioned. Impulse buying allows small changes
and unoriginal ideas to be presented as innovative and groundbreaking, but who is really impressed by a computer
watch? Personally, I can’t see the difference between the new iWatch and the iPod shuffle, which from years back
could be made into a watch. Apple is taking advantage of the fact that they have a cult-like following that is willing
to pay a large price for any product they unveil in a keynote presentation. By purchasing the latest and greatest
products, we, as consumers, quench our thirst for utility as well as our need to feel important. We instantly forget
all of the previous products we’ve already bought and move on to the next. It’s clear that this is irrational behavior
on our part, but we do it anyway. There is no need to buy new phones that don’t change, yet are we not acting
rationally if we are fulfilling our need for utility? Our main goal in purchasing these goods is to do exactly that, but
it shouldn’t mean that we don’t need to act wisely. Don’t buy it because it’s new, or bigger, or shinier. Buy it because it is something that you are genuinely interested in and will give you happiness for at least a reasonable
amount of time.

-John Fitzpatrick ‘17

Behind the Numbers
Employers from the Bureau of Labor Statistics (BLS) are becoming more and more aware of how valuable
a background in Economics is among their job candidates, and a vast amount of opportunities are starting to pop
up for those qualified in this area. We are excited to announce that starting this fall, the Bureau has teamed up
with our own Economics Department to spread the word to Saint Joseph’s University students about what it does
and the job opportunities that are available. The BLS provides vital statistics for all economists across the country
in order for them to accurately and effectively study their field. Their services include the calculation and reporting of the nation’s inflation, employment, wages, and more. October 7th at 11:00 am is the first of several visits by
Bureau Economists on campus. The talk, entitled “The Numbers Behind the Headlines,” will explain the methods
used by the BLS to collect the data we see in the news involving wages, inflation, and more. With the great leap into the professional world just
around the corner, interested Econ students should not miss this great opportunity! For more information, please see Dr. Bookman or email her at
mbookman@sju.edu.
- John Fitzpatrick ‘17

Economics Meet and Greet
We are excited to announce that on Wednesday, October 1, the Economics Department held its first ever
Meet and Greet and it was quite the success! Students and faculty alike met for Happy Hour at the Landmark on
54th street for drinks, appetizers, and overall networking and conversation. Students were able to meet the faculty on a more personal level and develop relationships with other Econ majors and minors, adding to a great experience. Enjoy the photos taken by the Econ Department’s own Dr. Crispin, and if you missed this first event,
that’s OK! There will be plenty more in the near future for you to attend!

-Chris Tobia ‘16

SJU Economics on Social Media

In an effort to connect our students, faculty, alumni, and employers in real time, the Economics Department is increasing its social media efforts. All are encouraged to follow the department on Facebook and Twitter. Using these sites, we'll be posting alumni updates and congratulations, job listings for economics majors, departmental events, and university updates. Dr. Crispin also live-tweets with photos from major department events
like Alumni Networking Nights and graduation. If you have any updates or information that you'd like to share,
please email Dr. C at lcrispin@sju.edu.
We also encourage all of our current students and alumni to get "linked in" with one another. This will
help to facilitate informal networking outside of our official networking night. The Undergraduate Economics
Society now has a group on Linked In (search for Saint Joseph's University Undergraduate Economic Society) that
all are welcome to join. Please contact the Economics Society Co-Presidents, Michael Caruso and Rosemary Affatato, for more details.

@econSJU

www.facebook.com/econSJU

Economics Apparel
The Economics Department is excited to announce
that we will once again be selling apparel benefitting the SJU
Economics Society! The tee-shirt, designed by Rosemary
Affatato and pictured to the right, will be available in both
short and long sleeves, and notification of the price will occur in future issues. Do not miss out on this opportunity to
show off your school spirit!

Your Opportunity to Write for The Opportunist!
One good way to beef-up your resume is to write for The Opportunist. The Opportunist is the Economics Department's newsletter and we need more students who can provide articles. What will you do? Maybe you
would interview an Economics graduate or a professor or write an article on the world economy today. Or maybe
you have something to say. If you are interested please let Dori know and the staff will
contact you and prep you for the next issue.
-Dr. Burke
For more information, contact Dori Pappas at:
dpappas@sju.edu
610.660.1593

